
 
 
Turn of the century entrepreneurs considered tire m anufacturing the 
growth industry of the day 
 
 
 
 
 
 
 
 
 
 

By the 1920s, however, the paring of America’s 
more than 400 tire makers had begun. 

 
 
 
 
 
North American tire production traces its roots to the Reconstruction era, when 
many industries in the U.S. and Canada were established. 
 
A combination of improved railroad transportation, mass immigration of 
Europeans to the continent and emerging prosperity sparked demand for a host 
of industrial and consumer products in the post Civil War period, which included 
tires for bicycles and, later, automobiles.  
 
Numerous rubber product manufactures initially sprang up in the East, but no 
one community could be called an industry center until the close of the century 
when the industry centered in Ohio.  
 
In 1870, Physician Benjamin Franklin Goodrich established an industrial rubber 
products plant on the east bank of the Ohio Canal at what now is the southern 
fringe of downtown Akron.  
 
He chose Akron because of its central location to other important U.S. cities of 
the day, access to transportation, proximity to major water supplies and 
availability of labor.  
 
Others interested in manufacturing rubber later followed Goodrich to Akron, 
establishing an access of tire production companies.  
 



Even two emerging European tire makers -  Dunlop and Michelin -  made it 
across the Atlantic to the shores of America around the turn of the century, 
although not to the city that was to become the Rubber Capital of the World.  
 
By the start of World War I, Akron was the base for many of the more than 400 
tire and rubber product companies then in business, but once-important tire 
makers such as Gates Rubber Co. and U.S. Rubber Co. never produced tires in 
Akron. 
 
A post-war depression and the high cost of modern technology began to pare the 
ranks of North American tire manufacturers in the 1920s.  The trend continued in 
subsequent decades.  Today, the North American tire industry consists of just 19 
companies, including the manufacturing arms of non-domestic tire companies.  
 
In 1916, Goodyear surpassed all other rubber companies to become the industry 
leader, a distinction it still retains.  
 
From the early 20th century into the 1970s, most major tire companies sought to 
expand sales efforts and production facilities throughout North America and 
overseas. 
 
In the early 1980s, offshore companies began to consider the U.S market more 
penetrable and mounted major sales and marketing efforts to gain a share of it.  
 
Sumitomo Rubber Industries Ltd became the first foreign-based tire maker to buy 
a U.S. company when it acquired Dunlop Tire Corp in 1986.  Since then, three 
other U.S. tire companies have come under foreign control:  in 1987 West 
Germany’s Continental A.G bought General Tire, and in 1988 Japan’s 
Bridgestone bought Firestone and Italy’s Pirelli bought Armstrong.  
 
While Goodyear remains No. 1, its major challengers for this distinction no longer 
are B.F. Goodrich and Firestone but Bridgestone and France’s Michelin.  
 


